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SMITH-DAHL, Bonnie 
The “why” approach to adjusting entries. 
44:12-13 Oct 89 
SORMUNEN, Carolee 


An assessment of significant keyboarding 
issues. 44:20-22 May 90 


SOWERS, Chari 
Beginning typewriting: to be or not to be. 
44:9-10 Dec 89 
SPECIAL needs students 
Creating conditions for learning for at-risk 
youth. Parthenia Gover. 44:30-31 May 90 
Quadriplegics can learn typewriting. Donald A. 
Nellermoe. 44:21-22 Nov 89 
STANEK, Lou Willett 
Writing across the business curriculum. 44:5-6 
Apr 90 
STEWARD, James F. and Daniel R. Boyd 
Entrepreneurial education: a realistic alter- 
native for women and minorities. 44:26-27 
Nov 89 
STEWARD, James F. and Marsha Smith 
A business plan: key to realism in teaching 
entrepreneurship. 44:25-27 Apr 90 
STRESS mana 
The business educator’s role in stress manage- 
ment. Carolyn M. Hagler. 44:3-5 Jan 90 
Strategies for playing the game of office 
politics. Virginia A. Sullivan. 44:41-42 Mar 90 


STUDENT activities 


Expected and unexpected benefits derived 


from student organizations: Margaret Mc- 
Donnall Bielke. 44:24-25 Jan 90 

Hidden benefits of a student organization. 
Thomas E. Hill. 44:26-27 Jan 90 

Student organizations capture the magic. Jane 
Gershkoff Berman. 44:27-28 Jan 90 

Student organizations: advisor/student re- 
wards. Elizabeth A. Lariviere. 44:23-24 Jan 90 

Student organizations: light the way and light 
ihe fire (introduction). Mellanie Herbert. 
44:23 Jan 90 

The value of pioneering a student organization. 
Janet K. Buzzard and Ruthann Dirks. 44:25-26 
Jan 90 


STULL, William A. and Caryn L. Beck-Dudley 
Law and marketing: implications for the 
secondary curriculum. 44:14-20 Mar 90 
SULLIVAN, Virginia 
Strategies for playing the game of office 
politics. 44:41-42 Mar 90 
SUSTAITA, Juan H. 
Is the traditional typing program obsolete? 
44:10-12 Oct 89 
SWANSON, Jean C. 


The transition: from typewriters to computers. 
44:11-12 Jan 90 
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SWITZER, Susan 
Teaching typewriting with microcomputers. 
44:14-17 Feb 90 


TAYLOR, G. Stephen, Carol M. Lehman, and 
Connie M. Forde 
Experiential approach to performance ap- 
praisal. 44:25-29 Feb 90 
TEACHER education 
Refocusing performance objectives on custo- 
mer needs. Rita Thomas Noel. 44:11-12 
Feb 90 
Student teachers identify preparation needs 
for business education. Pat R. Graves and 
Roy W. Hedrick. 44:33-35 Mar 90 
THOMS, Karen J. 
Marketing strategies—or, tricks of the trade. 
44:25-27 May 90 
TUCKER, Shirley H. 
Emphasizing library research in intro business 
course. 44:20-22 Oct 89 
WALLER, Fran and Melvin A. Franz 
Research questions in teaching software. 
44:34-35 Feb 90 
WANER, Karen 
Marketable skills provide competitive edge. 
44:9-10 Feb 90 
WASSON, Lynn E. 
.Electronic mail—teaching it by using it. 
 44:15-17 Jan 90 
WHITE, Clarence D. and B. June Schmidt 
Electronic keyboarding: standards for grading 
timed writings. 44:29-35 Nov 89 
WHITNEY, Eugene P. 
Educational games for high school and college 
levels. 44:19 May 90 
WILKINS, Marilyn 
Teach your students how to use scanners 
legally. 44:14-15 Apr 90 
WILSON, Harold O. and Anna Marie Burford 
To students from teachers: how to score higher 
on tests. 44:7-9 Feb 90 
WORMS, Carolyn L. and Allan J. 
Designing education study tours. 44:22-24 
May 90 
WORMS, Allan J. and Carolyn L. 
Designing education study tours. 44:22-24 
May 90 
WRAY, Ralph D. and Rodney E. Davis 
Classroom research in marketing education. 
44:21-22 Jan 90 
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